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ENERGY WASTE TRANSPORT
FAST FACTS FAST FACTS FAST FACTS

Energy emissions inc Highest landfill divers  Bus transport took ¢
by 25% against 20 recorded off the road

2504 637 cars

Offsetting exhibitor e 10,285 fewer kilogra  Transport emission:
emissions would ¢ waste sent to land visitor saved

$1.60




SUPPLIERS, MATERIAL
FAST FACTS

\w@

Fieldays 2019
683,497 fewer shee

paper were used

Saving 82 trees

WATER
FAST FACTS

Fieldays 2019

445,000 litres of
water saved

GREENHOUSE GAS
FAST FACTS

o0

Fieldays 2019
Total GHG emissi
3986.08:4CO

Standardised
footprint lowest
recorded

App Downloads:

=)

42,394

Goes through
45 litres

Co/

For every visitor

12% lower than
2018

31 kg
C@:per visitor
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EXECUTIVE
SUMMARY

The New Zealand Agricultural Fieldays T he achi evements mad
(Fieldays) has now been committed to sustdimaiersvental Impact Area Objectives have &

management for eight years, incorporating dngireshteveabkince monitoring began. From tl
management and carbon footprint calculatioBbjett\tes set, 12 were fully achieved with an
event planning and staging. progress .
This year 3 s-15eJuneand wadd ghhdlid hftrsomf12 hi s vy
attracted 128,747 visitors over the four daysi 1,08€ldays 2019 GHG profile is at its lowes
exhibitors displayed products and services over IhB5®ast eight years at 3,986.880twmne C(
sites at the Mystery Creek Event Centre in Hamiltath, a record low standardised footprint ¢
New Zealand. kilogramsdpér visitor.
During the event, various Environmental Impact Ricgad fuel use on site remains the bigge:
(ElAs) were identified in order to set objectives atlthllenge, with diesel and petrol rising a
monitor progress. Data was thesitgathered on combined 64%.
independent staff utilising meter readings, calcul&ioesssful waste initiatives include the
and surveying. This was follewert biataost introduction of sorting waste to send to
collection. All information was then used to calcglat@ercial composting, partnerships wit
carbon footprint for the event, assess whether oligggev@shibitors with the Waste Partnerst
had been achieved, and recommend initiatives feemoving single use plastic from the bar.
environmental improvement in future. Resuits adatal waste fell 16% from 2018 and landf
objectives for all EIAs are summarised in Table Ayd9ke The target for composting was
following page. achieved, with 1,500 kg sent to composti
1  Lowest transport footprint over last eight
3,838.484C0
1  Record number of bus passengers; 11%
visitors took the free bus, more than doul
goal of 6%.
Massive reductions in all printed material
683,497 fewer sheets of paper were use
equivalent of 82 trees.
During June 2019, 445,000 fewer litres o
was used on site versus 2018.

FIELDAYS 2019 IS
COMMITTED TO SUSABINE EVENT
MANAGEMENT ACROSS ALL AREAS OF
EVENT PLANNING AND STAGING.
FIELDAYS AIMS TO SHIASE
EXCELLENT ENVIRONMENTAL
STEWARDSHIP AS AN EXAMPLE TO NEW
ZEALANDOS AIGRDUSTRY T UR



Table A: Fieldays 2019 Summary of Results

= Partly Achieved I = Not Achieved

= Achieved
Environmentq| Objectives
Impact Area
Energy 137.120nne CQ 0 25% l.Rgduce energy emissions per exhibitor back to Base Year levels througlh a
exhibitor sustainability levy. .
191,158Wh electricityl 1% 2. Inves_tlgate carbon mitigation or conservation programmes that may align with
the exhibitor offset levy.
36,064s fuel 0 64% 4. Plan logistics around introducing an exhibitor sustainability levy.
10,82%g LPG O 16% 3. C_o_mmunlcate positive environmental messages around these programpqes to
exhibitors.
5. Trial a small solar powered site.. I
6. Use online and social media communications to share energy sa
Waste 10.48onne C& 56% | 1. Divert 50% of all waste from landfill.
75,534 waste 16% 2. Strongly encourage compostable packaging in order to collect >
compostable material.
29,85%grecycling 12% 3. Introduce Sustainable Waste Partner scheme with key exhibitors
41%landfill diversion & 4% | 4. Continue sorting of hot zones waste.
5. Continue to promote composting of food and coffee grinds acros
6. Expand composting to sorting and composting of commercially ¢
serveware and coffee cups.
7. Hold a waste workshop with exhibitors and vendors to gather ide I
opportunities and issues.
Transport 3,838.48nne C& 14% | 1. Further incentivise bus travel to lift bus patronage to 6% of all visitors
10,817 krbus travel | 0 11% 2. Communicate the be_neﬂts for everyone in terms of reduced traffic congestion
when shared transport is used.
tlrz’vzezlo’ts%n vehicld 12% | 3. Prioritise the reduction of air travel emissions among staff and delegates.
9,224,295 pkair 21%
travel
9,026 kn staff travel 81%
Materials 114,43@\4 sheets 86% ' 1. Double App downloads to 70,000.
2. Promote ticket downloads as well as Apps to reduce need for printed tgkets.
3. Incorporate digital over printed paper into daily Mystery Creek HQ pragtices.
Water 5,807 Rwater 7% 1. Determine water usage per flushed toilet.

2. Work with grounds staff to identify which metres services which areast



INTRODUCTION

Sy e,
.4 : o,

Sustainability and environmamakrns are KOUN S enland Nat I
becoming increasingly important amongst eié%. \Diew Zealand Nationa
ltural Fieldays

ricu
attende_es anq stakeholdgrs. The managemﬂ%g%gwféaland National Agricultural Fielda
NZ National Fieldays Society has acknowle%gleglnm

: _ _ JEeEMSaBinternational agricultural show held
concerns and committed to playing their parlt_l%ﬂﬂeg!r]\gew Zealand in June each year.

more_sustainable events to New Zealand. _The event in 2019 attracted a record number
Ff“ eight years now The New Zealand AgrieuiihFalors on 1,559 exhibitor sites spread ove
Fieldays event (Fieldays), held over four daﬁlﬂ%%@%s

Creek in Hamilton New Zealand, has incorpqmgegear 128,747 visitors came through the ¢

sustainable event management into the evemeo*g[]plggg,s of the exhibition.

and staging. _ Fielda{ﬁ? exhibits cutting edge agricultural tecl
The Instep Sustainable Event Programme (IREE)IGURWSE g developments in the agricultt
international standard 1SO 20121 which '”leﬁjrﬁﬁng industries. -Pofitroyganisation, any
monitoring of sustainability metrics and Calcglﬁﬂ%rk(ﬁenerated' from the event. or f’rom hos
greenhouse gas (GHG) emissions, or a carop, fooiitie is invested in further developn

as it is commonly referred to. Fieldays is C%FSB@Yt?,nvenues anckfailities,ar i t abl e |
ISEP certified Sustainable Event. along with advancing agricul

Benchmar ki ng bet we e nrhipnaodet hasseea thedeaeptgrow feom stne
Mystery Creek events is now an establishedstraggth with continued support from primary
gauge each event?s mpndggemedalikegai nst NZ N
Fieldays Society?3s bBeldaysisRacayused as & sucidl date in e
agricultural calendar and generates both loca
international business growth opportunities.

CALCULATION METHOD®Y. ACTIVITY
DATA X EMISSION FACTOR

GREENHOUSE GAS EMISSIONS,
TONNE CARBON DIOHRBEIVALENT

(T CG



BACKGROUNBustainable Events Instep provided independent monitoring at Fie
Increasingly, event organisers have recognigeéddhlue to the size of the event-apd a long
staging an event can impact the environmemidrodbgusaff and exhibitors, data is taken fr
ways, and many have embraced the challengerifored from the entire month of June. Thi
running their event in the most sustainable Waysrgsiineek staff activities,iexaiuitpagack
There are many def i roittsite pléngingarfd pdstieent waste eeari
terms of our natural environment, a sustaindidgseyeiiddsed includes direct readings such ¢
one that ensures resources are used in suchateydhdtiel tanks, invoices fresitesuppliers,
they will remain available for others to use agiskenjayions and surveying. This data has be
The key goal when undertaking a sustainabtaveamessHG emissions for the event and re
that environmental impact areas are identifigddaation measures for future events.
monitored so that strategies can be put in plageei follows the internationally recognised I
manage these areas in future, and ultimatelyoredidtgate carbon emissions éhtbISO 14064
their impact. undertake quality assurance checks.

As part of a sustainable event, a carbon foofigs®n factors used in calculations are sele
calculated. A carbon footprint is a way of quantifgibgsheurrently available. Additional infc
amount of GHG emissions an individual, orgaunkgtiassorance can be found in the accomy
event is responsible for. Verification Report.

It is widely recognised that global emissionsufdiangilsle event planning and reporting is a:
GHGs are responsible for increasing the gregyiesisghe internationally recognised 1SO 20:
effect in the atmosphere, and causing potentially

dangerous levels of climate change.

To calculate a carbon footprint, all possible sources of

GHG emissions must first be identified. Then actiit- Ane 6 GREENEBGASES:

data relating to the source is collected and the amgunt-|, \o Hrcs. PFCS &SE

of GHG calculated using published emission factofs, ssions ARE STARDISED

Emissions from all sources are then added togefhes t-porTED ASCOR CARBON

give a total carbon footprint, or carbon emission profile; o x|pe EQuIvALENT

expressed in carbon dioxide egglivalent or CO

1World Resources Institute: @83 Protocol Corporate
Standard

2International Standard for Organisation P@42t1Sustainability
Management Systems
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P sustainable Events

SUSTAINABLE
EVENT
PROGRAMME

inste

ENVIRONMENTAL IMPACT AREAS
The Environmental Impatciseldays 2019 were

separated into the tok@asing

FIELDAYS 2019 IS @OMIED TO
SUSTAINABLE EVENT MANAGEMENT

1 Energy*

1 Waste* & Recycling ACROSS ALL AREAS OF EVENT PLANNING
1 Transport* AND STAGING. FIELDAYS AIMS TO

1 Suppliers & Materials SHOWCASE EXCELLENT

¢ Water ENVIRONMENTAL STEWARDSHIP

1 Attitudes & Legacy AS AN EXAMPLE TONE/AL ANDO® S

9 GHG Emissions AGRICULTURAL INDUSTRY,
Those areas marked with * contribute directly to GHG emission IMPROVING THE MANMENT OF EVENT

calculations SUSTAINABILITY BY MONITORING

Objectives are set within each Environmental IREE ONMENTAL IMPACTS THAT CAN BE
Area (EIA) to direct efforts and Aate success. RECUCED IN FUTURE YEARS

breakdown of the EIAs that were monitored withiR,éWZEALAND NATIONAL FIELDAYS

event boundaries, and the objectives set for Figldays. \,is 10 BEEADER IN STAGING
are listed in Table 1. SUSTAINABLY MANAGED EVENTS.

Table 1: Fieldays 2019 Objectives

Scope Objectives

Reduce energy emissions per exhibitor back to Base Year levels through a exhibitor sustainability levy.
Investigate carbon mitigation or conservation programmes that may align with the exhibitor offset levy.
Plan logistics around introducing an exhibitor sustainability levy.

Communicate positive environmental messages around these programmes to exhibitors.

Trial a small solar powered site,

Use online and social media communications to share energy savings.

Energy

. Divert 50% of all waste from landfill.

. Strongly encourage compostable packaging in order to collect >1,000 kg compostable material.

. Introduce Sustainable Waste Partner scheme with key exhibitors.

. Continue sorting of hot zones waste.

. Continue to promote composting of food and coffee grinds across site.

. Expand composting to sorting and composting of commercially compostable serveware and coffee cups.
. Hold a waste workshop with exhibitors and vendors to gather ideas, opportunities and issues.

Waste &
Recycling

. Further incetivise bus travel to lift bus patronage to 6% of all visitors .
. Communicate the benefits for everyone in terms of reduced traffic congestion when shared transport is usegl.
. Prioritise the reduction of air travel emissions among staff and delegates.

. Double App downloads to 70,000.
. Promote ticket downloads as well as Apps to reduce need for printed tickets.
. Incorporate digital over printed paper into daily Mystery Creek HQ practices.

Transport
Suppliers &
Materials

. Determine water usage per flushed toilet.
. Work with grounds staff to identify which metres services which areas.

NP | WP [Nk [ NohwNR OO MWN R

Water

10



BOUNDARY BENCHMARKING
A boundary that includes event areas whichBefichmarking is a valuaditle Nedidioal Fieldays

contribute to GHG emissions is also decide&oaietly compare sustainability strategies emr.
Setting the boundary for an event can be diffiultaagous events held there, and the differer
events are often made up entirely of indirecc@iénges and successful outcomes at each.
emission sources. Each event is unique in size, audience and ct
Indirect sources are those which event orgaarsgthidmeetls to be taken into account when
directly own or control, but have indirectly caotmiparézbtts, however, benchmarking in this
For example, event organisers usually hire Wesamsstiearned to be shared and can set a st
stage their event, the operation of which malydst petatice for sustainable events at Myster
to the venue owner as part of the lease agreement.

This would be an indirect emission source.

This is in contrast to direct GHG emission sources,

which are those that event organisers own or control.

For example ceowpset cars driven by event

organisers.

Boundaries for Fieldays 2019 are depicted in Figure 1.

Energy Transport Waste & Recycling

All energy sources onsite| | All visitors, exhibitors and| | All waste and recycling

from event sep to pack event staff transport generated onsite from event
down setup to packown

Supplies & Materials

Any emissions involved in the manufacturing of
materials, or activities of suppliers offsite aré not
included

Figure 1: Event Boundaries Fieldays 2019

11



METHODOLOGY

Instep provided indepena@mtitoring BASE YEAR
throughout Fieldays 2019 and put together tAdase year is a year for which there is good
calculations included in this report. GHG and sustainability data available that cal

Instep uses the International Standard 2012dsfarl#agshine to monitor future reduction succ
Sustainability Management Systems duringlevet | day s® base year |
planning phases, and the internationally recegvigstmg@al monitoring programme was pu
14064 to calculate GHG emissions. Emissidooisgtarsons are also made between the mol
used in calculations are the most current avpileweu®events.

the particular source.

The second stage involves collecting data (both

quantitative and qualitative) throughout the evet,.s¢/that ON METHOD&L ACTIVITY
conclusions can be drawn around whether objectiveég”TA X EMISSION FACTOR =

have been met. GREENHOUSE GAS EMISSIONS,
In order to do this, Instep staff attend the event W& ft CARBON DIOEDRBEIVALENT,
is staged, collecting data independently of organisers. TCQe

This is important to verify the quality and independence
of the data. This is then backed up with other
secondary data including energy bills and contractor
iInvoices.

For GHG emissions in particular, strict protocols around
calculation are in place. Instep uses the internationally
recognised 1SOL#0EAculate GHG emissions

and ISO 1480@verify. Compliance against ISO

20121 is assessed post event to certify the event as a
Sustainable Event.

12
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"Greenhouse Gas
Emissions from an event
come from a wide range c
sources including
suppliers, attendees and
hired equipment”
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ENERGY

137.12 tonne GO

191,152 Kilowatts Electricity,
31,464 Litres Fuel,

10,825 Kilograms LPG

Energy consumed in equipimerntral to any
event.

Energy emission sources at Fieldays Mystery Ci
include electricity consumed in event buildings ¢
event dates, as well as Mystery Creek office ele:
the month leading up to the event.

Diesel and petrol use is from event vehicles (ute
forklifts etc.) and generators around the site that YT

fueled at an onsite tank as well as being used to Diesel tC02e [50%]

portable lighting towers, particularly in car parks oty o2 ro%)

includes the use of LPG in tan&sebbguigbton

stalls and exhibitors, as well as use by the Fieldays

Herringbone restaurant.

Data was collected during the event throut

meter readings, and followed up post ever ° T
invoices. Details of all activity data for the 200,000 30,000
the associated calculated emissions, and -
change from | ast ye
following pagehte 2. I I I I I | I
TOtal 2019 Fleldays Ij2012 2014 2016 2l318D
are 137.12 tonge2B¥ higher than in 2018.

has not only the largest footprin &u80.08 ¢ _ _

these emissions are 36% higher than 2018. Other liquid

20,000
100,000
10,000

kWh electricity
nd1 6 71204 57

fuels, petrol and LPG, have increased by 1282 == 27%”
respective|y_ Long Term Energy Objective - 2020
1. Offset energy per exhibitor to Base Year levels.
%1.60 offset will save...
TOTAL GREENHOUSE GAS EMISSIONS d‘:!EftS’
FROM ENERGY SOURCES IN 2018 ARE exhibrtor
25% HIGHER THAN 2018 137 tonne across 1,067  $1,703 total
C02e exhibitors offset dollars

16
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Table 2: Energy Emissions & Use Fieldays 2019

17

sion losses.

% Changs % Chang
2019 Activity ] 2019 GH( GHG 2018 |2018 GH¢
Emission] Data Activity | Data vs.| Emissiong Emissiony Activity | Emissions
Source | Source Data 2018 (tCO2e)| vs.2018] Data (tCO2e)
Electricity, kWh t CO2e
Sub A event Meter . .
0, 0,
buildings] readings 45,207 C8% 4.42 C13% | 48,986 5.05
SubBevent Meter | o081 | 306 | 179 | Ca35% | 26824 276
buildings readings
Sub C
Meter
event . 78,565 | a 11% 7.68 a 5% 71,037 7.32
o readings
buildings
Sub D
Meter p
event . 32,817 a 2% 3.21 C3% 32,178 3.31
o readings
buildings
Mystery| Meter o o
Creek | readings 13,020 | 3 32% 1.27 a 26% 9,840 1.01
. Meter
Other Site's . 2,945 | 3533% 0.31 a 513% 465 0.05
readings
Total 191,152 1% 2009 | 6% | 189,369 21.34
Electricity
NB: The total electricity GHG emissions include an additional 1.41 tCO2e to account for transmis
Diesel Ls tCO2e Ls tCO2e
Total
: 29,769 | 3 27% 80.08 a 36% 21,585 58.71
Diesel
Petrol Ls tCO2e Ls tCO2e
Total
Petrol 1,695 | 3 147% 4.15 a 148% 687 1.68
LPG kg kg
Onsite tarksas invoic 2,594 3 48% 7.86 3 48% 1,748 5.3
Food stalls O™ | 1512 | 3206 | 458 | 3206 | 2236 | 678
survey
Exhibitors O"'S"® | 6719 | a26% | 2036 | a26% | 5337 | 1617
survey
Total LPC 10,825 | 3 16% 32.8 a 16% 9,321 28.24
TOTAL
109.97

(€] (€]
Emissions




ENERGY OBJECTIVES:

1.Reduce energy emissions per exhibitor back to Base

Year levels through a exhibitor sustainability levy.

2. Investigate carbon mitigation or conservation
programmes that may align with the exhibitor offset levy.

4. Plan logistics around introducing an exhibitor

sustainability levy.

3. Communicate positive environmental messages

around these programmes to exhibitors.

5. Trial a small solar powered site, for example
partnering with Nomad coffee carts.

6. Use online and social media communications to

share energy savings.

OBJECTIVE 1:

REDUCE ENERGY EMISE PER
EXHIBITOR BACK TO BASE YEAR
LEVELS THROUGH AN EXHIBITOR

SUSTAINABILITY LEVY.

OBJECTIVE 2:

INVESTIGATE CARBANIGBIATION OR
CONSERVATION PROGRAMMES THAT i ncor porated “~bike p:
MAY ALIGN WITH THE EXHIBITOR

OFFSET LEVY.

2018: 109.97

2019: 137.12 tCO2e energy emissions

OBJECTIVE 3\

COMMUNICATE POSITIVE
ENVIRONMENTAL MESSAGES AROUND
THESE PROGRAMMES TO EXHIBITORS.
For the first time in 2019, a Sustainable Exhib

was integrated into the event. As part of this
exhibitors were judged against criteria on ene
measures. The winner was Zespri, pictured f

exhibitor site.

Energy Benchmarking

OBJECTIVE &:
PLAN LOGISTICS AROUND

. . Fieldays .
. Fieldays | Fieldays Equidays | T.H.E. Expp
Fieldays 201~ 5518 2017 20\1(;(1'3&5‘ 2017 2017

INTRODUCING AN EXHIBITO
SUSTAINABILITY LEVY.
Whilst Objective 1 was not met

sustainability levy was not put in

4 days 4 days 4 days 4 days 3 days 3 days

128,747 131,868 133,588 128,271 22,209 13,507
visitors visitors visitors visitors visitors visitors

1,067 1,059 998 1,000 198 182
exhibitors | exhibitors| exhibitors | exhibitors| exhibitors| exhibitors

discussions around how this wo
practice and the types of enviroi
causes it would support were ur

senior management. Discussio
in 2020.

18

Total
Energy | 137.12 100.33 | 90.01 N/A 7.92 6.47
Co2e
Total kWh| 191,152 | 185914 | 185914 NA 12,818 | 14,421
I VVITT U
W 1 4ga7103]  1.41 1.39 N/A 0.58 1.07
Attendee | ] ' ' ' '
Kwh/' 129 140014 179 186.29 N/A 64.74 79.24
Exhibitor : : ’ ’
TOtf("g"PG 10,825 9.321 6,759 N/A 407 377
LPG kg/
Exiibior | 10.1456684 8.8 6.77 N/A 2.06 2.07
TOti'SF“e' 31,463 22272 | 19,003 N/A 2,393 377
Fuel Ls/
Extibina | 2949 21.03 19.13 N/A 2.07 2.07




OBJECTIVE b: ENERGY GOALS, BEYOND 2020:

TRIAL A SOLAR POWERED SITE. Utilising achievements and outcomes of the 2
This objective was not directly pursued in 2d2bjectives allows Fieldays to set future susta
Discussions around how solar power may oBf#§ Hat will have maximum impact.

work onsite were had in the lead up to the e(@2#lS pifuset on a short (next event), mediun
options to consider include wind power, pos3itil/@hg term (5 yeacsjeimith the aim to

conjunction with Nz chalenge hesigius ouq vath ap ampbiiousyel
suppliers. goal, yet scale this achievably using shorter t
objectives.
Repéa;r;ifub ! would save... 2020 ENERGY GOALS:
buildings with Il‘\ 1 Work with grounds staff to discuss efficie
wind energy measures for onsite fuels.
18tonne  18.281KkWh  equivalentof2.s 1 Investigate carbon mitigation or conserve
C02e electricity a::uf:r:szf:;d;e programmes that may align with the exhil
offset levy.
1 Communicate positive environmental me
around these programmes to exhibitors.
OBJECTIVE o

USE ONLINE AND SAOVEDIA 1 Plan logistics around introducing an exhil

COMMUNICATIONS TO SHARE ENERGY ~ Sustainability levy. .
SAVINGS. 1 Invest in onsite alternative energy solutio

Media and communications from NZ National Fidgy£y39ing exhibitor sustainability levy.
Society included a substantial amount on sust&irfa@iiggt data to indicate energy usage pet
and environmental initiatives in 2019. Although ®¥iREar site.

not specific to energy; increased communications with

exhibitors in particular remains a focus.

Short Term - 2019

back to Base Year

Mid Term - 2020 Long Term - 2023 Base Year: 43

Reduce energy Invest in onsite
emissions per exhibitor alternative energy

Mitigate all energy
emissions through a
solutions by leveraging per exhibitor

levels through a exhibitor sustainability sustainability levy.
exhibitor sustainability levy.
levy.

2019: 127 kg CO2e/ exhibitor

2015:127.18 energy kgCO2e/ exhibitor

2018:102.11 energy kg CO2e/ exhibitor

19



ENERGY
FAST FACTS

Exhibitors such as Xero are keen to discuss alternative energy
sources.

Energy emissions ra
25% against 2018

Zespri receiving the Sustainable Exhibitor Award on their bike
powering smoothie makers.

25%

Offsetting exhibitor e
emissions would c(

20



WASTE & RECYCLIN

73,534 Kilograms Total Waste
29,859 Kilograms Recycling
41% Landfill Diversion

10.48 t C£d

Table 4: Waste Emissions & Generation Fieldays 2019

2019 GHG 2018 GHfz
Venue 2019 Activity Data Data Source Emissions 2018 Activity Data] Emission$
(tCO2e) (tCO2e)
% Chanad Total % GHG Total
Total weigh Vs 201% volume Change v§ Total weigH volume
(kilogram) (kilo. e (cubic 2018 | (kilogram)| (cubic
9 metre) (tCO2e) metre)
Landfill 43,675 19% 809 |waste contractor wei 10.48 56% 53,960 999 23.74
General Recyclin 4,105 a 25% 228 |waste contractor wei 3,294 183
Cardboard .
Recycling 13882 25% 578 |waste contractor wei 18,545 773
Glass Recycling 772 4% 1 waste contractor wei 800 1
Wood Recycling] 9,600 8% 60 waste contractor wei 10,480 66
Organic .
Composting 1,500 a 97% 19 waste contractor wei 760 10
TOTAL Waste 73,534 16% 1,696 |waste contractor wei 87,839 2,031
TOTAL Recycling 29,859 12% 887 |waste contractor wei 33,879.001 1,032
Diversion Rate] 41% a 4% 52% 39% 51%

Consumption in genexad] the production of Continuing the progress seen over the last fiv
waste, have numerous negative environmerfalotapa@819 has recorded the highest landf
In particular, large volumes of waste sent torated$id far. The successes and challenges m
consume resources and contribute to GHG emigsigitewards the 2019 Waste Objectives &
through waste breakdown and emission of nrethesngegten.

Waste diversion through the utilisation of recycling and

compost bins is one of the easiest ways to encourage

attendee participation and educati on
L THE LANDFILL DIVERSRATE FOR
sustainability journey.

FIELDAYS 2019 IS TH%D

Waste is one of FleldayﬁGHESgéVERaAH?EVE haI
opportunities. As pressur r e on

waste and recycling processing systems, new services
and innovative ways of dealing with waste streams.are
becoming more accessible.

21



WASTE OBJECTIVES: ¥-10285kg —{)— equivalent of..

less landfill
Waste waste in 2019
== 1_Divert 50% of all waste from landfill.

190 cubic metres 63 landfill skip lifts  =100,000 apples

+ 2.5trongly encourage compostable packaging in waste

order to collect =1,000 kg compostable material.

+ 3. Introduce Sustainable Waste Partner scheme with

key exhibitors. 2018: 39%

+ 4 Continue sorting of hot zones waste.

+ 5. Continue to promote composting of food and
coffee grinds across site.

+/ 6.Expand composting to sorting and composting of 100

commercially compostable serveware and coffee cups.

[} 7. Hold a waste workshop with exhibitors and vendors
to gather ideas, opportunities and issues.

2019: 41 % landfill diversion rate

OBJECTIVE %: OBJECTIVE X
DIVERT 50% OF ALL WASTE FROM ENCOURAGE COMPOSTABLE
LANDFILL. PACKAGING TO COLLECDO0 KGS

2019 marks another year of improvement to@a@md®OSTABLE MATERIAL
Fieldays ultimate goal of diverting 50% of alltw@stéé@mmnoted during waste sorting this ye

landfill, this year coming in at 41%. The imprasiemajorsty of exhibitors are now using com,
year on year are due to increased engagemeack@ging and coffee cups, including food ve
exhibitors and attendees as well as several tmbéiviig onsite corporate hospitality.

new initiatives. A full commercial compostirg Golle@tiors composti ng t a.
including all compostable packaging from fosdrgassgd and 1,500 kilograms of food, coffe
was undertaken in 2019. In the bar, suppliee9Bpostable seavieand compostable coffee ¢
George invested in a reusable drinking cup gigieenllected and commercially composted
eliminating the need for single use plastic cdpsility. This has laid the ground work well for

compostable packaging in 2020.

Historical Landfill Diversion o
Waste Profile
60%
&
s 41%
2 39%
n £0% 33% 3504
[ T]
=2
a
= 20%
=
-E 11% 13%
N |
oo, T T
R - T A @ Glass Recycling (1 %
) & a) ™ e o o o ass Recycling (1 %)
R I T S S

@ Organic (2 %)
General Recycling (6 %)
Wood Recycling (13 %)
Cardboard Recycling (19 %)
Landfill (59 %)

22



OBJECTIVE 3¢

| NTRODUCE

PARTNERD
EXHIBITORS.

0O SUSTAI

OBJECTIVE 4

N A BBODET CONBOSEABLE MATERIAL IN HOT

S KEE ME WI T HHONES.

The graph below highlights the success of sol

This objective was anad eadfi a2 0 XD ngr & a toans
with 42 key exhibitors contacted prior to theadvfdaodurts, key exhibitors with onsite hosy
more than half choosing to be part of the schesierooms.

Throughout the event, other exhibitors indic@ieatently Hot Zones only represent a fraction
willingness to be part of the scheme in futur@3,534 kg of waste produced at Fieldays, how
This scheme enabled exhibitors to get acceds0@0ckgaidiwaste sorted from Hot Zones daily
waste sorting logistics information, enablingthieehigioetstgeroportion of compostable and rec
advantage of recycling and composting servitae izl tieis is the logical place to focus sort

sites® own hospital
W SUCCESS A POTENTIAL
More than 20 In futureitis
exhibitors likely not only

participated in
2019's
Sustainable
Waste Partner
initiative,
allowing them to
better sort waste
from their own
site.

that the number
of exhibitors
included in this
initiative will
increase, but also
that those
already in the
scheme will
further improve
their waste
diversion.

1. Collect and compost =1,000 kg of material.

2019
compost
collected:

19 m3 from
landfill

f equivalent of...

100 bags
compostable

115 wheelie bins of
rubbish

packaging
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Hot Zone Diversion:

arget: 50%

Whole Event Diversion:

OBJECTIVE 5!

CONTINUE TO PROMOTE COMPOSTIN OF
FOOD AND COFFEE GRINDS ACROSS
SITE.

OBJECTIVE 6

EXPAND COMPOSTING TO
COMMERCIALLY COMPOSTABLE
SERVICEWARE AND COFFEE.CUPS

The success of these objectives is reflected ir
kg of composting collected. Coffee vendor Al
key partner in this, sending all coffee grinds tc
composted. For the 1
caterer was a regular user of the provided col
bin for their food scraps, and was also diligen
placing seware into composting bins, as all
provided was 100% compostable.

Up until 2018 only organically compostable m
were able to be collected and composted.



2020 WASTE GOALS:

HOLD A WASTE WORKSHOP WITH 1 Continue working with Sustainable Wastt
EXHIBITORS AND VENDORS. Exhibitors and expand this programme in
This objective was not fully explored in 2019. H&JgeAraste Partners as a trial to work tov
it will remain as an objective for 2020 duetothe” sus @l ® |l astic free
successful partnership programme in 2019 antl Hold a waste workshop with exhibitors ar

encouragidgpactonversations with food vendors.vendors to gather ideas, opportunities an
preevent.

WASTE GOALS, BEYOND 2020: 1 Mandate the use of compostaiel@sdrve
Utilising the achievements and outcomes of the 20ffee cups for food stalls and exhibitor
Waste Objectives allows Fieldays to set future hospitality.

sustainability goals that will have maximum impddaise with food vendors through Mystery
Goals are set on a short (next event), medium (Spekesperson to set expeevatmbns pre
and long term (5 yeacs)dimih the aim to 1 Investigate working with the supplier of fe
challenge the status quo with an ambitious long tersts made from recycled material to rec
goal, yet scale this achievably using shorter ternfieldays plastic.

OBJECTIVE ¥:

objectives.
Short Term - 201 lid Term - 202( Long Term - 2023 lfarget; 1,000
Mandate compostable Work with Hot Roll out "Plastic Free 24
packaging for food Exhibitor Partnersto  Fieldays" to all
vendors in order to trial "Plastic Free exhibitors and food
collect =1,000 kg Frieldays". vendors. n

compostable material.

i . 2019: 1,500 kg compost
kg landfill waste/ visitor

0.43 kg landfill waste/ visitor

Waste Benchmarking
. Equidays
Fieldays 2019 | Fieldays 2018 | Fieldays 2017 Fieldays 2012 T.H.E Expo 20] Mystery Creek
(Base Year) 2017
4 days 128,747 4 days 131,868 4 days 133,584 4 days 128,271 3 days 13,501 3 days 22,209
visitors 1,067 visitors 1,059 visitors 998 visitors 1,000 visitors 182 visitors 198
exhibitors exhibitors exhibitors exhibitors exhibitors exhibitors
GHG Emissions (tCO2e 10.48 23.74 28.82 24.5 2.42 0.8
Total Waste (kg) 73,534 87,839 99,288 56,598 7,581 1,658
Total Recycling (kg) 29,859 33,879 34,312 1,248 5,461 795
Diversion Rate 41% 39% 35% 2% 28% 48%
Waste (kg)/ Visitor 0.57 0.67 0.64 0.44 0.56 0.07
Waste (kg)/ Exhibitor 69 83 85 57 42 8
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Hyundai participating in the Waste Partnership Scheme.

*RR G *H Uddiecupdd Fhe majority of waste now

in action, eliminating the needoming from food courts is able
for single use plastic in the to be composted.

bar.

Clear signage remains the most effective way to get waste
diverted.
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WASTE
FAST FACTS

Highest landfill divers
recorded

10,285 fewer kilogra
waste was sent to s




